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Lesson Objectives:

1. Learn what copy elements to focus your attention and energy 
on. This helps you prioritize your copy efforts and write more 
effective copy. 

2. Get insight into how to use copy to mitigate drive motivation 
and mitigate negative emotions. 

3. Get a set of formulas and templates that will help kickstart 
your writing process and keep you focused on the right 
elements. 
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The 5 most important  
copy elements



Headline  Message match. Capture attention. Trigger dopamine.

Benefits/
features

Present important information. Emphasize the value of your 
offer. Trigger dopamine.

Credibility Make the content trustworthy. Answer questions. Mitigate 
cortisol.

Expectation 
manager

Ensure users know what to expect. Mitigate ambiguity.     
Avoid disappointment / negative reward prediction errors.

Call-to-action Make users click.





Headlines



✓ Message match - Logical connection between ad/source and headline 

✓ Capture attention, trigger dopamine, make users stay 

✓ Communicate the value of your offer clearly 



3 formulas that’ll help 
you  write headlines



Headline formula 1:

( Do something difficult) in ( short 
amount of time )  without ( problem )



Headline formula 1:

( Do something difficult) in ( short amount of time )  
without ( problem ) 

Example: 
(Build a landing page) in (in less than an hour) 
without (help from  your developer)



( Do something difficult ) in ( a short amount of time )  
and get ( something valuable )

Headline formula 2:



Headline formula 2:

( Do something difficult ) in ( a short amount 
of time ) and get ( something valuable ) 

Example: 
(Build a landing page) in (less than an hour) 
and get (more sales  and leads)



Avoid ( something frustrating ) by ( doing  something 
difficult ) in ( a short amount of time )  with ( product x)

Headline formula 3:



Headline formula 3:

Avoid ( something frustrating ) by ( doing  
something difficult ) in ( a short amount of 
time )  with ( product x) 

Example: 
Avoid (wasting time on development and 
design) - (build  effective landing pages) in 
(less than an hour) with  (Unbounce)



Features / Benefits



✔ Emphasize the value of your offer

✔ Answer important questions 

✔ Different formats: body copy, bulleted list,  
headline, testimonials, paragraphs, etc.







Features vs Benefits?



Credibility



Relevant facts and figures



Social Proof



Relevant FAQ



Expectation Managers



Make sure users know what to expect:

Who, what, where, when, how much?







When will you contact me?   
How will you contact me? 
Who will contact me?

What is the price?   
Will I get spammed?   
How much is shipping?

Examples of unanswered questions



Call-to-Action Copy



Your call-to-action should: 

✔ Motivate the user to click - trigger dopamine 

✔ Give a clear idea of what happens when you click 

✔ Be relevant to your conversion goal 
✔ Start with a verb 

✔ Focus on what you get - not what you part with 

✔ Set realistic expectations



Generic call-to-action copy:

Submit  

Click Here 

Send  



When I click the button, I’d like to:  
( insert phrase )

Call-to-action-formula:



When I click the button, I’d like to:  
( get a free quote )

Call-to-action-formula:



CTA copy:

Get a free quote

Call-to-action-formula:



Call-to-action-formula:

When I click the button, I’d like to:  
( insert phrase )



Call-to-action-formula:

When I click the button, I’d like to:  
( see plans & pricing )



CTA Copy:

See Plans & Pricing

Call-to-action-formula:



Get it all into your wireframe 
And start tweaking



Lesson Recap:

1. Learn what copy elements to focus your attention and energy 
on. This helps you prioritize your copy efforts and write more 
effective copy. 

2. Get insight into how to use copy to mitigate drive motivation 
and mitigate negative emotions. 

3. Get a set of formulas and templates that will help kickstart 
your writing process and keep you focused on the right 
elements. 


